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Mount Barker Region 
 

As well as a highly attractive residential 

location 30 minutes from the CBD, the Mount 

Barker region offers the visitor a range of 

tourism-related venues and activities 

ultimately enhanced by the region’s clean and 

natural environment. 

 

Mount Barker is characterised by significant 

food production and premium wine 

producers, and a range of townships, including 

Hahndorf – the 7th most visited town in 

Australia. 

 

With the input of visitors via various regional 

touch-points such as Hahndorf the region has 

the capacity to leverage and value-add to the 

overall visitor experience. 

 

Tourism in South Australia 
 

The following information relates to the 

economic impact of the tourism sector in 

South Australia as at December 2015: 

 

� Tourism expenditure $5.6B 

� International airline seats into 

Adelaide each week 10,000 

� International visitors 408,000 

� Domestic airline seats into Adelaide 

each week 79,000 

� Interstate Visitors 2.2m 

� Intrastate trips 3.7m 

� Domestic day trips 11.9m 

� Hotel rooms across 277 properties 

13,700 

� Tourism businesses across the state 

17,000

 

� In-bound tourism expenditure = 1 

directly employed person 

� Directly employed 32,000 (potential 

for 41k direct by 2020) 57,000 

employed including indirect. 

 

Regional Tourism 
 

In 2015 there were 4.2 million overnight trips 

to Regional SA (a region other than Adelaide 

tourism region). Visitors spent 14.9 million 

nights in regional South Australia. 

 

The Fleurieu Peninsula was the most visited 

region, followed by the Flinders Ranges and 

Outback, and the Limestone Coast. In 

addition, there were another 7.6 million day 

trips to the regions. 

 

Tourism Business Support 
 

The Mount Barker District being strategically 

located within the Adelaide Hills and close to 

Victor Harbor, Goolwa and Kangaroo Island is 

supported by Adelaide Hills Tourism which 

works closely with the South Australian 

Tourism Commission in order to deliver 

regional initiatives related to visitor attraction 

and retention. 

 

Opportunities 
 

Further developments in the Mount Barker 

region that will add to visitor attraction and 

increased visitation include: 

 

� The Cedars development at Hahndorf 

� Extension of the Beerenberg 

operation
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� Mount Lofty World Heritage Bid 

� Chinese built hotel at Hahndorf 

� Further promotion of the region in the 

Chinese market 

� Further promotion of the region in the 

Asia Pacific, European and North 

American markets. 

 

Making the most of the landscape and quality 

ambience of the Hills has room for growth as 

people increasingly seek to escape busy, 

urban lives and look for authentic, not overly 

commercial options. Regional walking, cycling 

and horse trail networks are world class and 

there is potential to add value with 

complementary offerings such as 

accommodation, outlets for eating and 

drinking, farm-based activities and tours. 

 

Similarly, as Mount Barker is set to grow, 

there is the opportunity for the region to 

attract more variety and range in regards to 

restaurants and cafes. 

 

Mount Barker Summit 

 


